THE WORLD'S ONLY GLOBAL RETAIL & LEISURE MAGAZINE

™
w
-
]
Wi

Al
|J f
/

’ S

NG

—
—
—
|

EUROPE I HOBBS I KKD | N BROWN GROUP | SHOPFITTING | SSP GROUP



FAMETTARIA COLLARINI, BELLUNO, ITALY

Winners of the future

THE INTERNATIONAL SHOPFITTING INDUSTRY IS IN GOOD SHAPE 5AYS PREBEN BAILEY,
SECRETARY GENERAL OF THE INTERNATIONAL SHOPFITTING ORGANISATION, BUT THE KEY
| TO CONTINUED SUCCESS I5 TO WATCH, LISTEN AND LEARN

ontrary 1o the predictions of so

calked experts at the beginning of

the Millennium, e-commerce has
nat reduces the importance of, or interast
in, the retad trade's traditional distribution
channels via bricks-and-mortar stores.
Actuaily, we have seén the opposite and
have witnessed, Incréasingly strongly over
the last three years that the shogpfitting,

fiture and retall environment industry has

never before been In such a good shape
Mot anly lncally, but globally.
Retailers get bigger and Digger, and

globalize. The modernksation and
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Improvements in established retail chain
stores and networks in Europe and the
USA have increased by unexpected rates
The construction of rew malls, leisure and
business centres keap growing worldwide,
and last but not least, the emerging
Markets
af Sauth America, Fussia, China and India

in-an organised retall context —

have immense growth rates, Indeed, India
was represanied at the Global RLI Award
CEreTIIony last sumimess, at the Nr'.11.|-:-'|al
History Museum in London, © be awarded
ng Market of the Year
redicied 39 per cent

the 'Glabal Ermder

Byrard’, and with & p

increase in organised retail in 2008-02,
India has proved the fght chokce.

| batieve that it s good Tor the industry
to stog, every three yaars, to take a break
contemplate and consider the
development and present state of the
shopfitting Industry, comparing it to the
situation three years ago, and thinking
ahaout what it will look like in another
three years” time: what are the trands
what's new? What is going (o happen
rext? Have we seen [t all before?

Because

constantly Increases, nol jusl

sompetition in the retal trade




